PACKAGED SALES OF FLUID MILK PRODUCTS IN MARKETING AREAS DEFINED BY FEDERAL MILK ORDERS
AND CALIFORNIA, JANUARY- DECEMBER 2000, WITH COMPARISONS 1/

January Change from February Change from March Change from
Product Sales previous year 2/ Sales previous year 2/ Sales previous year 2/
Mil. Lbs. Percent Mil. Ibs. Percent Mil. lbs. Percent
Whole Milk 3/ 1,571 3.8 1,507 4.2 1,588 1.4
Reduced Fat Milk (2%) 1,379 -1.7 1,304 -1.0 1,401 -1.8
Low Fat Milk (1%) 4/ 733 2.8 710 2.1 757 1.9
Fat-Free Milk (Skim) 691 -4.5 636 -7.1 701 -5.7
Buttermilk 49 3.5 47 1.9 52 1.6
Total Fluid Milk Products 5/ 4,432 0.4 4,212 0.2 4,507 -0.8
April Change from May Change from June Change from
Product Sales previous year 2/ Sales previous year 2/ Sales previous year 2/
Mil. lbs. Percent Mil. Ibs. Percent Mil. lbs. Percent
Whole Milk 3/ 1,422 -0.8 1,535 -0.4 1,502 1.4
Reduced Fat Milk (2%) 1,303 -0.8 1,359 -0.3 1,313 0.4
Low Fat Milk (1%) 4/ 680 -1.1 718 -0.9 568 -1.0
Fat-Free Milk (Skim) 647 -4.3 666 -5.9 635 -4.8
Buttermilk 47 2.5 50 2.3 48 -0.9
Total Fluid Milk Products 5/ 4,106 -1.3 4,335 -1.7 4,073 -0.5
July Change from August Change from September Change from
Product Sales previous year 2/ Sales previous year 2/ Sales previous year 2/
Mil. Ibs. Percent Mil. lbs. Percent Mil. Ibs. Percent
Whole Milk 3/ 1,516 1.6 1,578 -0.1 1,539 0.9
Reduced Fat Milk (2%) 1,311 -1.3 1,388 -1.0 1,368 -0.8
Low Fat Milk (1%) 4/ 545 -0.8 640 1.9 736 -1.1
Fat-Free Milk (Skim) 640 -4.8 658 -5.3 673 -3.1
Buttermilk 48 1.5 50 -1.1 48 -5.3
Total Fluid Milk Products 5/ 4,066 -0.8 4,322 -1.2 4,370 -0.9




October Change from November Change from December Change from
Product Sales previous year 2/ Sales previous year 2/ Sales previous year 2/

Mil. lbs. Percent Mil. Ibs. Percent Mil. lbs. Percent
Whole Milk 3/ 1,553 1.4 1,558 4.1 1,621 4.8
Reduced Fat Milk (2%) 1,385 0.7 1,379 2.1 1,417 0.8
Low Fat Milk (1%) 4/ 744 0.8 723 0.3 676 -1.1
Fat-Free Milk (Skim) 657 -6.2 650 -3.1 655 -3.7
Buttermilk 47 9.1 51 -6.9 50 -3.3
Total Fluid Milk Products 5/ 4,394 -0.5 4,367 1.4 4,426 1.1

1/ These figures are representative of the consumption of fluid milk products in Federal milk order marketing areas and California, and represent approximately 93 percent of total fluid milk sales in
the United States. Some of these data have been revised, particularly the “change from previous year” for Low Fat Milk and Fat-Free Milk. 2/ Data for 1999 have been estimated based on the change
in population within Federal milk order marketing areas that has occurred as a result of the new consolidated marketing areas that came into effect in January 2000. Percent changes are based on this
estimated 1999 data. Percent changes also have been adjusted for calendar composition, including the extra day in February 2000. 3/ Includes flavored whole milk. 4/ Includes flavored fat-reduced

milk. 5/ Includes miscellaneous products.



